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”

Branding  
is the single 
most important 
investment you 
can make for 
your business
STEVE FORBES

“

Hi, I’m Chloe!

I’m a graphic designer who specialises in creating strategic 

brand identities for Mums in business. I’ll help you to grow 

your brand awareness by creating a bespoke and professional 

visual identity to take your business to the next level.

Over the last 12 years I’ve been very lucky to work on design 

projects for leading UK brands: Next, ASDA, George Home, 

British Gas, Vision Express and at one of the UK’s leading 

design agencies, Checkland Kindleysides. I’ve also designed 

products which have been stocked in John Lewis and 

featured on their website homepage too.

Since becoming a mum, and discovering there was a lack 

of opportunites for part-time hours in this industry, I’ve 

focussed my working time on establishing my freelance 

design business. I’ve enjoyed working with start-ups and 

established businesses helping them to grow and flourish! 

I’m here to help you create a professional identity for your 

business and focus on both the strategy and visuals to create 

a true brand experience for your clients. I understand the 

challenges of the work/mum/life balance all too well! So if 

‘New Branding’ is on your to-do list - let me take care of that 

for you while you get back to your clients and the business 

you love. 

Chloe  

I believe it takes 
great courage to 
start a business 
especially alongside 
the responsibilities of 
motherhood, which 
is why I put my heart 
into each project I 
take on - I want all 
Mum’s who have done 
the same as me and 
decided to reject the 
9-5 and balance our 
work and mum roles, 
to succeed and fly, 
and prove that, yes,  
it really can be done.

CO-CREATIVEDESIGN.CO.UK
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Creating a brand identity is one of my favourite aspects of design. I love 

hearing the stories behind a business and helping to create an identity which 

can communicate this story to your customers. 

Connecting with your audience and understanding how you want to be 

represented and interpreted is so important. It’s the first opportunity to 

create a long lasting impression on your potential customers.

The following pages have been designed to give you an 
overview of the process and to help you think about the details 
you need to consider when creating your visual identity. This 
can then serve as a starting point for a brand discovery meeting 
with me when you’re ready to make that leap into professional 
branding for your business.

Defining 
your Brand

Visit my blog post for more info on this.|    DEFINING YOUR VISUAL BRANDING4

Your Brand Story: Your Brand Values:

This is the story that defines WHY you are 

doing what you’re doing, what makes you 

passionate and drives you to continue even on 

the challenging days. This lays the foundation for 

your true brand values.

What values would you like to communicate to 

your customers? What message could you share 

to resonate with your target audience to create 

brand advocates from your clients? These values 

form the core principles of your entire brand.

Your Brand Vision: Your Brand Goals:

Why is your brand different from other 

businesses on the market? How will you 

communicate this and catch customers attention? 

To feel authentic, the actions of your brand need 

to truly represent your vision and beliefs.

Maybe you want to raise brand awareness, 

improve engagement, target an alternative client 

base, sell products to a wholesaler... Identifying 

your goals will help to position yourself correctly 

in the market. Also think of long term goals too.
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I start all branding projects with a 
Brand Discovery Meeting. 

This is an opportunity for you to 
tell me all about your business. 
Using the notes from the previous 
two pages is a great way for us to 
define your brand together.

Defining 
your Brand

Your Brand Persona: Competitor Analysis

Moodboard

Your Audience:

Really defining who your ideal client or customer 

is, can be invaluable in ensuring you’re using the 

most effective messaging in your branding. 

Define the mindset of your ideal customer: 

age, income, location, interests, aspirations or 

shopping habits etc. Any aspects that help build 

up a picture of who you want to talk to. 

The more you understand about your ideal 

clients the more focused your marketing can 

be and the better results you’ll see. If you share 

marketing that resonates with them, they are 

likely to share it with like-minded people and 

encourage an organic growth of your business.

This is where the fun starts! 

From our discussions and the competitor 
research I’ll pull together images that reflect a 
strategic direction that I believe your branding 
should take. The mood board will be unique 
to your project and could include anything 
from existing product branding to textures or 
photography styles - our discussions will guide 
the direction of the mood board. Ideal colours 
will also start to emerge here too.

After our Brand Discovery Meeting, I’ll then 
complete a competitor analysis. This helps 
to identify where we can create your point of 
difference in the market. Feel free to include 
any competitors you’ve identified here too:

This is your brands personality. It needs to 

resonate with your target audience by displaying 

similar characteristics to them so they feel a 

positive emotional connection to it. 

5 key brand personalities and traits  

that are often referred to in branding are: 

Excitement - carefree and spirited

Sincerity - kind and thoughtful

Ruggedness - outdoorsy, tough and athletic

Competence - accomplished and influential

Sophistication - elegant and prestigious
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How I design 
your Brand

Image: Competitor Analysis ‘Bud & Boom’, 

A florist focusing on growing online and in-store 
sales and incorporating new photography.

Image: Moodboard for ‘Wavelength’

A store selling sustainably made products who 
focus on reducing plastic waste in the oceans.

DEFINING YOUR BRAND

CO-CREATIVEDESIGN.CO.UK 7Credit: Photographs used within the moodboards from unsplash.com and pexels.com
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Colours

Fonts
Just like your brand colours, your font choices 
sub-consciously speak to your customers 
to portray the characteristics of your brand 
persona. I’ll use the information you provide in 
the ‘Defining your brand’ sections to identify 
the best font to connect to your audience. 

I always choose a web safe font for your 
main body-copy font choices. This ensures 
that when you transfer your branding to 
your website, (or choose to in the future), it 
will remain consistent with the rest of your 
branding. It also means they are readily 
available for you to use without worrying 
about licensing issues! 

Carefully selected to support the ethos of 
your brand, these colours will really start to 
communicate the vibe of your new branding! 
There’s no set number of colours that will be 
included in the brand presentation document, 
again this will be determined by our discussions 
and research in the initial stages of the process. 

I’ll provide RGB, CYMK and Hex codes so you 
can use the colours across all digital and print 
applications to keep your brand consistent.

Just let me know If you have set colours or use 
a Pantone colour you would like to keep:

HOW I DESIGN YOUR BRAND

Image: Colour Palette ‘My Pilates Coach’ 

A Pilates instructor who was focusing on 
expanding her current branding and offerings.

There’s been a lot of research into the psychology of how 
colours can influence customers, this is something I’ll use 
to help determine the best colours for your branding. 

|    DEFINING YOUR VISUAL BRANDING8

Logo

I follow the one concept 
design approach,  
which means I’ll supply  
one logo concept as part  
of your presentation...
There’s been a lot of research into this 
approach and I whole heartedly support the 
thinking behind it. 

Radim Malinic author of ‘Book of Branding’ 
supports this approach in his book and writes 
“…you can focus on the one great idea that 
maximises time and energy on both sides.” 

Which I feel neatly sums up the philosophy! 

As a client, you’re paying me as your designer 
to make the design decisions for you, so with 
this approach the work that you receive has 
undergone several more refinements, to create 
a higher quality and more strategic solution to 
your branding needs. 

The key to success with this strategy is to 
ensure there’s a thorough discussion in the 
brand discovery stage and a strong line 
of communication between us throughout 
the process… that way I can be sure we’ve 
developed the right direction so you’ll love the 
end result!

This is where your new or updated 
branding starts to emerge! It will be a visual 
representation of all the research from the 
previous stages. 

You’ll see an example of how your logo works 
in landscape, portrait and as a brand mark. 
These are alternative representations of your 
logo that will allow it to be used in different 
spaces and at a small scale whilst still coherently 
communicating your brand.

(Also in case you’re wondering... Clearly this was 
not a business run by a Mum! However, Andy 
was in the same situation of wanting to balance 
his work life around childcare and his newly 
branded business has meant he can do that.)
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Image: Logos for Andrew Atkinson

A start-up interior painter and decorators.

Breathe Concentration

Precision Centring

Control

cmyk:  64. 0. 29. 0 
rgb:  82. 189. 192
hex: 54bdc0

cmyk:  20. 11. 7. 42 
rgb:  145. 151. 158
hex: 91979E

cmyk:  10. 6. 4. 21 
rgb:  198. 201. 205
hex: c6c9ce

cmyk:  33. 40. 0. 0 
rgb:  182. 161. 206
hex: B6A1CE

cmyk:  67. 73. 0. 0 
rgb:  182. 161. 206  
hex: 7055AO

cmyk:  32. 0. 14. 0 
rgb:  185. 224. 225
hex: b9e0e1

cmyk:  3. 7. 11. 0 
rgb:  249. 239. 229
hex: f9efe5

cmyk:  28. 21. 93. 7 
rgb:  187. 182. 149
hex: bbb695

Flow

Colour Palette

Focusing on the traditional 6 key principles of Pilates these colours 
represent areas encompassing mind, body and spirit which are at the 
core of Pilates practices. T he primary colour pallete should be used 
in most instances. T he secondary colours have been added to allow 
options for a muted option which may appeal to a male market. T hey 
can also be used to balance the stronger colours in the palette for 
example as backgrounds to the il lustrations. 

PRIMARY SECONDARY

BRAND MARKPORTRAIT

LANDSCAPE

CO-CREATIVEDESIGN.CO.UK 9
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Patterns

Photography
Whilst I don’t provide a photography service, 
I like to include a page on photography in the 
proposal document if I feel it will become a key 
part of the branding. 

I’ll find examples of a style that will support 
the rest of your branding, you can then choose 
to use similar stock imagery or invest in a 
professional photographer when the time is 
right for your business. 

Patterns, illustrations, icons or info graphics 
are all perfect opportunities to add further 
personality and depth to your brand. A pattern 
may reuse your brand mark in a creative way 
to subtly reinforce that brand awareness for 
your customers, or a set of illustrations could 
represent a key offering of your business 
that you can utilise for different content 
requirements. You can then use them across all 
your communication channels to really lift your 
visuals and help to create that all important 
coherent look and feel.

Additional
Elements

Image: Brand Pattern ‘Cotton & Oak’, 

A new business who focus on sourcing sustainable 
homeware products.

Image: Proposed Photography ‘Bud & Boom’

A florist focusing on growing online and in-store 
sales and incorporating new photography.

Credit: Photograph of Roses from unsplash.com
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Packaging

Products
Sometimes a brand pattern can be applied 
to products. This could be part of an existing 
range or you could use it to grow your brand 
awareness further as part of a promotional or 
marketing strategy.

Mock-ups are invaluable for helping to visualise 
how your branding will look when it’s applied 
to a product, stationery or digital platform. 
This is the stage that really brings it to life! 
(And my favourite part of the process!!) 

I’ll select one or two to create for you that’s 
appropriate for your brand. That will largely 
be determined by whether you’re a product or 
service based business. And of course, if you 
have any specific requests I will include them 
here too.

Mock Ups &
Visualisations

Image: Clothing Swing Tags Mock Up ‘Toddle’, 

A children’s clothing company launched during the 
pandemic who also focus on creating a community 
space for Mums.

Image: Product Mock Up ‘Cotton & Oak’, 

A new business who focus on sourcing sustainable 
homeware products.
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Social Media

Website
I don’t currently offer a website building 
option in my packages. However, I can help 
you with the styling of your web pages 
which you can then take to your chosen 
developer to implement.

I can also create profile images or cover 
images for you to use across other platforms 
such as YouTube, Etsy or Facebook.

Social Media has the potential be a huge 
customer base for your business, so it’s crucial 
that this strongly reflects the style of the rest 
of your branding elements. 

Every business is unique and utilises different 
platforms at different levels, so I’ll reflect this 
in the template designs which I create for you. 
I usually aim to provide a mix of text only and 
pattern/graphic templates so that you can play 
around with them to create the perfect balance 
in your feed amongst your core product or 
service offerings.

Online &
Social Media

Image: Social Media Feed ‘My Pilates Coach’ 

A Pilates instructor who was focusing on 
expanding her current branding and offerings.

Image: YouTube Header ‘My Pilates Coach’ 

A Pilates instructor who was focusing on 
expanding her current branding and offerings.

I’ll provide you with the assets for 
social media which you can then 
import into an app such as Canva 
to update with your own specific 
messaging. I find this is the most 
flexible way of helping you to 
create content which will also stay 
consistent with your brand.

|    DEFINING YOUR VISUAL BRANDING12

Sign off & Handover
Once these sections are all complete, I’ll send 
this over to you as a PDF document for you to 
review. 

Then we can talk feedback and amends until 
everything is perfect for your new branding 
launch!

I’ll then collate all that information into a set of 
brand guidelines which serve as a handy guide 
for you to refer back to in the future.

13

Final Brand
Guidelines

Image: Brand Guidelines ‘Distinct Seekers’

An up-and-coming clothing fashion brand. Their 
mission is to make you stand out against the 
crowd and bring out your personality through 
their clothing.

Contact me if you’re 
ready to set up your 
brand discovery meeting
It’s completely free and there’s absolutely no obligation to go 
ahead if it’s not for you. It’s simply a chance for you to explain all 
about your business and for you to ask any questions or find out 
more about the process.

There are people out there who need your business, and who 
need you and believe in you. I can’t wait to hear from you too!

www.co-creativedesign.co.uk/contact
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This is the perfect package to begin the transformation of your business 
into a strategic brand with a professional visual identity. 

This package includes:

•    1 hour personal consultation to define your brand  
 (We’ll refer here to any notes you make on pages 5 and 6.)

•    Competitor analysis

•    A mood board to show the brand theme

•    A suite of logos (including brandmark)

•    Font and colour recommendations

•    A brand pattern or Illustration style

•    Photography styling ideas (if applicable)

•    2 x mock ups of your branding  
 (For example: Packaging, Product Examples, Business Stationery etc.)

•   A brand guidelines document 

I include one round of refinements within this package, so that we can 
get it all looking perfect for you.

My usual turn around time for the brand package is 3-4 weeks, however, 
I will discuss this with you when we book you in to make sure that the 
timelines work for your business!

|    DEFINING YOUR VISUAL BRANDING14

The Brand Package
£600

If there’s something you need designing  
but it’s not mentioned here, please get in 
touch and we can discuss the details.

Prices &
Packages

Social Media Bundle
£100

Brand Touch Points
From £50

I highly recommend adding this to your brand package! It’s 
so important to have an online presence and have a platform 
to allow clients and customers to interact with you and leave 
reviews. However, I understand that it’s not for everyone 
which is why I have kept it separate from the main package. 
This bundle includes:

•   8 x Social Media Templates to suit your preferred platform 
 (These will be provided in a format to enable you to edit  
  them in Canva or similar app if you wish to.)

•   Cover Image Design to suit your preferred platform

This is where it starts to get exciting! 

I like to build long lasting relationships with my clients. I love seeing how, once 
you’ve established your branding, you can really position yourself wherever 
you want to be in the market and continue to grow your success. You can start 
applying your own unique brand style across all of your business touch points, 
and I can work with you to ensure they all seamlessly represents your brand.

 Here are a few examples of things you may wish to add on as extras:

•   Business Cards

•   Business Stationery

•   Brochures and Catalogues

•   Leaflets, Flyers and Press Ads 

•   Menus

•   Product Packaging

•   Photo Retouching or Image Editing

I happily offer advice and support with the printing process 
but I do not currently offer an actual printing service.
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Credit: Photographs on this page from unsplash.com
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Woman.
Mother.

Founder.

Chloe was brill! A very calm person who got our 
brief straight away making the process extremely 
simple. Her experience shines through.

[The work] was really well received & [the] client 
was very happy with it so thanks again...

Thank you so so much for going beyond my brief & 
producing fabulous brand guidelines for me! Thank you also 
for bringing those guidelines to life with your easy-to-use 
templates. I adore my personalised illustrations!!!!

Thank you so much for creating such a beautiful wedding 
invite for us, we absolutely love it and the website and are so 
excited to see the designs you created on the day across the 
wedding stationary. Bring on the celebrations! 

Victoria   |   Loomlight

Agency Feedback   |   On behalf of their clients

Claire   |   My Pilates Coach

Donna   |   Personalised Wedding Branding

CLIENT REVIEWS

What clients
have said . . .
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